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Reflection of the Case of Sony and JK Wedding Dance
The Case of Sony and JK Wedding Dance reflects the role of social media in harnessing the growth of artists as well as being a platform for marketing products. It is a wedding video where the bridesmaid and groomsmen led the bride and groom in a jubilant dance featuring Chris Brown’s song, Forever. Upon being uploaded in YouTube, it became popular and garnered massive views within a few days. A few years, it would have been taken as copyright infringement for using someone’s else music in a video, but the argument of fair use had emerged prior to this video and thus would allow it to stand.
[bookmark: _GoBack]A number of popular individuals and companies wanted to take credit for the viral success of the video, including Ashton Kutcher, a popular film actor. However, some people argued that it was Sony Music’s attempt, the company that supported Chris Brown, to salvage the career of Chris Brown by creating artificial viral success. They claimed that the song has been added post video formation. Chris Brown’s Music career was going to the drains after he abused his then girlfriend, Rihanna, a fellow artist. Most of the companies paying him for promotion contracts were pulling out. At a glance, Sony Music had three options, either do nothing about the case, claim the song and negotiate for some of sharing pact, or ask YouTube to pull down the viral video. Besides, Sony could not be seen as promoting the music of an artist who turned violent. Instead, the vice president of marketing and digital marketing in Sony chose to allow the consumers of their productions to do what they wanted with content after being released. This way the company’s management allowed Chris brown’s career to be lifted without its obvious involvement.
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